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Abstract

The research study deals to obtain the influences of the usage of Artificial
Intelligence on Automated Teller Machine (ATM) performance system on
satisfaction of customer. The paper carried the growing area of interest to use of
Artificial Intelligence of banking. The study is also further offered to make sense of
various positive and negative effects towards using of Artificial Intelligence and
how it is direct influenced responses by gendered phenomena. It is to elicit the
significant constructions of Artificial Intelligence and customer services offered by
ATM points to account holders. The researcher understands the effectiveness of
Artificial Intelligence services on account holders and the relationships between
Artificial Intelligence services and customer satisfaction. The researcher achieved
to identified a sample of 160 Artificial Intelligence users purposively selected from
10 branches of Investrust Bank Plc all located in the city of Lusaka. Data was
analysed using Microsoft excel. The paper were announces the level of satisfaction
by the services offered by the Artificial Intelligence while a significant number of
customers called for effective management of ATMs to reduce on the downtime as
most machines were temporarily out of order for a prolonged period of time.
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Introduction

The paper provides a general overview of the research project.
You'll learn about the study's relevance to the research question, the assumptions
that underpin the study's goals and methodology as well as how the study fits into a
larger picture. Using the ATM as a case study, the researchers looked into how the
use of Artificial Intelligence affects gendered phenomena, as well as the various
positive and negative aspects of Al use that can be found in ATMs. Due to the
importance placed on results, and as a result, the built-in awareness of customer
services provided by ATM points to account holders has been enhanced. Artificial
Intelligence services have a positive impact on customer satisfaction, according to
a study by a researcher in this field. A sample of 160 ATM users from Investrust
Bank Plc's 10 branches in the city of Lusaka was used for this purpose.
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