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SECTION - A (10 x 2 = 20)
Answer any TEN questions

Define marketing.

What do you mean by consumer behaviour?
What do you mean by market segmentation?
Define the term branding.

State the term Marketing Research.

State the term product mix.

State the term promotion mix.

Define the term Advertising.

What do you mean by personal selling?
What do you mean by publicity?

What do you mean by pricing policies?

What do you understand by the term product life cycle?

SECTION - B
Answer any FOUR questions (4 x 10 = 40)

Explain the functions of marketing.

Briefly explain the theories of consumer behaviour.
Explain the procedure for development of a new product.
Explain the concept of channels of distribution.

Explain the various aspects of advertising agency.

How advertising differ from publicity?
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SECTION - C
Answer any TW O questions (2 x 20 = 40)

Elaborate the various approaches to the study of marketing.
Discuss the different stages of product life cycle.

How do you measure the advertising effectiveness? Explain its methods and
procedures in detail.

Explain the process of personal selling.
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UGS - 2
sTemaIGuweyid LG G aNOTTHHEHHE alenL_weldHsHa b (10 x 2 = 20)

FhenHuTwied auemulm?

BISTGUTT BL_GHemd 6T60T DTEO 6T 60T 60T ?
Fhend LIGLIL| 6T60T DITED 6T 60T 60T ?
awmuTy (& PUTL_6b 6T6T MTEL 6T 60T 60T ?
FhenHUTWIEL DLITUIFS 6T60T DITEL 6T 60T 60T ?
QUIT(HET HEVENAU 6TRTLIN D AT H(F).
SN (HHSH H6VLIL| 6TTLIMDH a6 dh(3)
alerbLIT(ILI(Hd HIHEO 6T6T DTEO 6T 60T 63T ?
GBIy alDLIEHEIT 6T63T DITED 6T 63T 60T ?
aflemibLIy s &l60 GBIy eNPHLIEH6OT 6T 60T DITEL 6T 60T 60T ?
alenevd GEHTaTen S 6T6OT DTEL 6T 60T 60T ?

QUT(HET UTIPHMS FlpHH TRTLIHMOT LD P 2 63T HI H(Hhbh HlhHenar &PINHS?

UGS - 2
sTemnaIGWeyId BT 6wl (& 66T THEHEHH@ alenL_wealdHsHa|b (4 x 10 =40)

Fhen G ulwiedest Liswflshar LM alemdh@Ha?

BISTCoumT BL_hend Huieler &5 Hleumimenar aleur.

HaIGurmer (petGerpphFHer aulflipen pHenar afeur

udliraler aufser LD aleTdHE .

aleribuy BmieusTmisafeor LG LIGSHHamar alardhEs.

aleruriu®dh HHe0 wPHYID  LTHHH GCFuiked pAwaPPD@F GlenL_uleomeor
wpéHAw CoupurGHener afeufl.
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UGS - &
sTemaIGwigyid @ Tewt @ aleaTTHH@H & alenl_wiaflhhald (2 x 20 = 40)
FhensHuTweder pulailed LWaTURGHSHILGD LOGaIM DTG (ped D HeneT aleur.
QuT(HeT uTpHens FipHH PP LeLGaum au(pen PHener alaur).

aleTLbLIT & &\ &1 60T DML & 1565 61T GTEUGUT M) C&ThO%HGUILITUI?
aflerbur'ILG S HIHee0 201 _smisHeafer LmIHenesr aleur.

Gpry alpLemeT QFWIEOPEn DHDET N6 ().
SRR



